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Sarawak Tourism Board was incorporated under the Sarawak Tourism Board (Incorporation) 
Ordinance, dated 12 November 1994.

Making Sarawak the naturally preferred tourism destination.

The STB Mission Statement is as follows:-

      Positioning and promoting Sarawak as a safe and friendly eco-tourism destination

      Be the catalyst for tourism growth

      Providing networking and synergy among the official agencies and tourism partners

      Increasing awareness among Sarawakians on the benefits and importance of the tourism industry

      Enhancing performance through motivation and teamwork

INTRODUcTION

OBJECTIVES OF THE BOARD

STB VISION & MISSION

To achieve its objectives of 

increasing tourist arrivals into 

the state.

To create 

awareness among the 

trade, media and public on 

the diversity of Sarawak in 

terms of tourism products, 

both regional and 

international.

To position Sarawak 
as a prime destination 
for culture, nature and 

adventure tourism.
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FUNCTIONS OF THE BOARD
To stimulate and promote tourism to and within Sarawak;

To stimulate, promote and market Sarawak as a tourist destination;

To organise, secure and enhance publicity in Malaysia and overseas on tourist attractions in Sarawak;

To engage or assist in the development of tourism in the State and to carry out such activities in association with the 
Government, any public or local authority, any corporation, any company, any body or any person or as managing agents 
or otherwise on this behalf, or enter into any arrangement with such bodies or persons for sharing profits, union of interests, 
co-operation, joint venture or reciprocal concession;

To make recommendations to the Minister on the measures and programmes to be adopted to facilitate and stimulate the 
development and promotion of the tourism industry in Sarawak and, where approved by the Minister, to implement or assist 
in the implementation of such measures and programmes; and

To liaise and co-ordinate with and make representation to the Malaysian Tourism Promotion Board or the Federal Ministry 
of Culture, Arts and Tourism on all matters relating to the enhancement of tourism and the development of the tourism 
industry in Sarawak.
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BOARD of directors

SEATED FROM LEFT TO RIGHT -

MR. ALBERT SIM YAM LEONG, YBHG DATU IK PAHON JOYIK, MR. OSWALD BRAKEN TISEN, YB DATUK JOHN SIKIE TAYAI 

(ASST. MINISTER OF ARTS & CULTURE), YB DATUK AMAR ABANG HAJI ABDUL RAHMAN ZOHARI TUN ABANG HAJI 

OPENG (MINISTER OF TOURISM, ARTS & CULTURE), YBHG DATUK JASON TAI HEE, YB DATUK HAJI ABDUL WAHAB BIN 

AZIZ (CHAIRMAN), MR. PHILLIP YONG KHI LIANG

STANDING FROM LEFT TO RIGHT -

MR. CHRIS KON KUN CHIEW, MDM. NGUI ING ING, YBHG DATUK SERI MIRZA MOHAMMAD TAIYAB, MR. NICHOLAS SIA, 

TUAN HAJI MOHAMMAD IBRAHIM NORDIN

Note:
Mr. Nicholas Sia - Alternate Member for YBhg Datu Laura Lee Ngien Hion

(2016 - 2018)
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members OF STB BOARD OF DIRECTORS

CHAIRMAN

YB Datuk Haji Abdul Wahab Bin Aziz

DEPUTY CHAIRMAN

YBhg Datu Ik Pahon Joyik 

Permanent Secretary

Ministry of Tourism, Arts & Culture

YBhg Datuk Seri Mirza Mohammad Taiyab

Director-General, Tourism Malaysia

Mr. Oswald Braken Tisen

Deputy General Manager

Sarawak Forestry Corporation Sdn Bhd

Mr. Phillip Yong

President

Sarawak Tourism Federation (STF)

Tuan Haji Mohammad Ibrahim Nordin

Chairman

Malaysian Association of Hotels,

Sarawak Chapter (MAH) 

Mr. Albert Sim Yam Leong

Public Relation Officer

Miri Chinese Chamber of Commerce

and Industry

YBhg Datuk Jason Tai Hee

Managing Director

Pansar Company Sdn Bhd

Mdm Ngui Ing Ing

President

Hotel Lance Court and Hospitality

Mr. Chris Kon Kun Chiew

Chairman

Malaysian Association of Travel & Tour

Agents, Sarawak Chapter (MATTA)

YBhg Datu Laura Lee Ngien Hion

Deputy State Financial Secretary

State Financial Secretary’s Office
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CHAIRMAN’S 
                 REVIEW

GLOBAL SCENARIO

GLOBAL INDUSTRY PERFORMANCEThough the Board faced formidable industry challenges in 2016, 

Sarawak was able to record a 3.19% increase in visitor arrivals. 

The state received 4,661,100 visitors and generated RM8.374 

billion in tourism receipts.

Worldwide economic factors, regional conflicts and terrorist 

attacks as well as the refugee crisis in Europe all impacted 

the global tourism industry this year, but did not impair the 

volume of foreign trips globally, affecting rather the choice of 

destination. 

Rolf Freitag, President & Founder of leading tourism 

consultancy IPK International, speaking at the 24th World 

Travel Monitor® Forum, “Destinations that were perceived as 

very dangerous lost millions of visitors, while countries with a 

positive safety image benefited very heavily from this switch.” 

Note: IPK International is a tourism consultancy highly 

qualified in travel research, tourism marketing and tourism 

Masterplanning and counts among the leading tourism 

consultancy worldwide.

International tourist arrivals increased by 3.9%, or 1,235 million, 

according to the United Nations World Tourism Organization 

(UNWTO) World Tourism Barometer. 46 million more 

overnight tourists travelled internationally in 2016 compared 

to 2015. 2016 has proven to be the seventh consecutive year 

of sustained growth following the 2009 global economic and 

financial crisis, and a total of 300 million more international 

tourists travelled the world in 2016 compared to the pre-crisis 

record in 2008.

By region, together with the Pacific, Asia led growth in tourist 

arrivals in 2016 with an 8.0% increase, a 24 million increase in 

arrivals to total at 303 million, fuelled by strong demand from 

both intra and interregional source markets.  Southeast Asia 

saw an 8.3% rise in tourist arrivals totalling at 113.3 million 

arrivals in 2016.

IPK International predicts a 6 percent rise in Asian outbound 

trips in 2017, based on its Asian Travel Confidence Index which 

measures travel intentions for the next year.

Datuk Haji Abdul Wahab Bin Aziz
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MALAYSIA’S PERFORMANCE
Total visitors to Malaysia rose to 26.76 million, showing a 4% increase compared to 2015. Malaysia’s tourist receipts amounted to 

RM82 billion, an increase of RM15 billion compared to 2015.

Tourism Malaysia reported that the top 10 tourist generating markets were Singapore (13,272,961), Indonesia (3,049,964), China 

(2,124,942), Thailand (1,780,800), Brunei (1,395,013), India (638,578), South Korea (444,439), Philippines (417,446), Japan (413,768) 

and Australia (377,727). The ASEAN region accounted for 76% of tourist arrivals in Malaysia, with a total of 20,271,144 arrivals.

While certain producing countries saw negative growth in 2016, such as India (-11.6%), Philippines (-24.8%), Japan (-14.4%) and 

Australia (-22.4%), other countries saw a growth in arrivals, such as Brunei (+22.7%), Thailand (+32.5%), China (+26.7%), Saudi 

Arabia (+24.2%) Taiwan (+6.2%) and Laos (+27%).

Sarawak saw 143,921 additional visitor arrivals in 2016 as 

compared to 2015, with a growth of 3.19%. Sarawak’s total 

estimated tourism receipts declined by 3.44%.

The main visitor producers were Brunei and Indonesia, with 

1,395,013 and 480,581 visitors respectively. They were followed 

by the Philippines (73,657), Singapore (40,209) and China 

(38,345).

Many countries saw positive growth, including Taiwan 

(+23.5%), Australia (+1.47%), Canada (+9.35%), the United 

Kingdom, (+12.65%), Germany (+7.29%), Japan (+9.63%) and 

South Korea (+9.28%). 

Arrivals from Australia reached a new high of 18,500, while 

Germany (7,377) and Benelux (Belgium, Netherlands and 

Luxemburg, 10,230 arrivals) also performed well. However, our 

top long-haul producer remained the United Kingdom, with 

31,274 arrivals. 

There was a decline in arrivals from our focus markets of 

Singapore, Indonesia and Brunei, which was attributed to the 

strength of the Singapore and Brunei Dollars giving travellers 

better and wider choices of destinations to visit in and around 

the region. This was exacerbated by an increase, in both 

routes and frequency, of low cost carrier flights to alternative 

destinations competing with Sarawak. 

Locally, there was a positive increase in domestic arrivals 

with an 11.27% increase in arrivals from Peninsular Malaysia 

(1,240,965) and a 28.35% increase in arrivals from Sabah 

(1,161,479).

SARAWAK’S PERFORMANCE
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Charter Flights

The Hong Kong – Kuching – Hong Kong direct flight was 
inaugurated in May with its first flight arriving at Kuching 
International Airport on May 28 from Hong Kong International 
Airport.

The twice weekly flight every Wednesday and Saturday 
into Hong Kong also connecting second tier cities in China, 
Taiwan, Japan and Korea.

Making Hong Kong another ‘hub’ for Sarawak, the Board 
also partnered with Hong Kong Airlines in its promotional 
collaboration in selected cities in China, focusing on Southern 
China as the main market for arrivals into Sarawak. 

The Taiwan charter memorandum of understanding was 
signed in July 2016 with See Mark Travel on plans for direct 
Taipei - Kuching - Taipei charter flights beginning in February 
2017, for the Chinese New Year. 

‘Touring Experience in Sarawak’ survey

A travel survey on touring experiences in Sarawak was prepared 
and carried out by the Institute of Borneo Studies at Universiti 
Malaysia Sarawak (UNIMAS) in collaboration with the Sarawak 
Tourism Board. The survey’s purpose was to gather information 
which would help to improve Sarawak as a travel destination. 
It was launched on September 13, 2016 and was ongoing for 
three months on the Sarawak Tourism website.

The methodology of this survey was to develop a holistic 
and structural model to find out why foreigners choose to 
visit Sarawak and what makes Sarawak a perfect tourism 
destination.

The survey was divided into five main parts: personal profile, 
places in Sarawak, food in Sarawak, events in Sarawak, and 
touring experience in Sarawak. Upon completion of the survey, 
each participant received a certificate of appreciation.

To date, the data collection is still in process.

Malaysia Airlines Berhad

Borneo Jazz Festival and Rainforest World Music Festival for 
years 2016 and 2017 have partnered with Malaysia Airlines 
Berhad as their presenting sponsor. Malaysia Airlines provided 
promotional air ticket with prices up to 70% discount for 
festival cities, Kuching and Miri, during the time around the 
festivals’ dates.  In 2016, MASWings the sister subsidiary of 
Malaysia Airlines handed out free festival tickets to inflight 
passengers as lucky draws prizes.

Newsletter

The Board launched a bi-monthly e-newsletter in September 
2016, aiming to reach out to local product and service providers, 
as well as potential partners, and keep them updated on 
developments in Sarawak’s tourism industry. Seven issues of 
the newsletter were published and distributed in 2016, covering 
areas such as news, industry updates and upcoming events, 
and featuring 58 tourism and industry related articles.

Online Photo Library

The Board’s online photo library was launched on September 
23. It provided professional-quality images of tourist 
attractions in Sarawak to the public including images of 
landscapes, architecture, culture, flora and fauna and people. 
The photo library is free for all members of the industry and 
other marketing partners to use, with credit mention to the 
Sarawak Tourism Board.

HIGHLIGHTS 
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Borneo Jazz Festival

The Borneo Jazz Festival has been an annual event in Miri for 
the past decade, from its small beginnings in 2006 as the 
Miri International Jazz Festival (MIJF), to its rebranding in 
2011 as Borneo Jazz. Partnering with the Ministry of Tourism 
and Culture Malaysia, the Ministry of Tourism, Arts & Culture 
Sarawak and Malaysia Airlines Berhad, the Festival recorded 
a steady attendance of 4,000 festival-goers with a ratio of 
30:70 non-Malaysians to Malaysians, as well as an average 
economic spinoff of RM7.5 million.

The Festival coincides with Miri’s city-wide celebrations in 
May, known as the Miri May Fest, and actively supports Miri’s 
aspiration to become a Resort City. With greening activities, 
youth programmes, workshops and professional business 
sessions, the Festival contributes significantly to annual visitor 
arrivals to the city. 

Rainforest World Music Festival

The Rainforest World Music Festival started in 1998 with an 
attendance of 300 people and has since grown to an annual 
flagship event for Sarawak, attracting 20,000 festival-goers. 
This three-day festival featured over 20 international and local 
cultural artistes and performers over the three nights on its two 
outdoor stages, while indoor stages and the Sarawak Cultural 
Village’s display houses were used for workshops and ‘mini-
sessions’. The festival grounds also hosted traditional games 
and marketplace showcasing local food, arts and crafts.

The Festival brings an estimated economic spinoff of RM35 
million, with media value generated at RM50 million annually. 
With an audience ratio of 40:60 non-Malaysian to Malaysian 
of the 20,000 attending, this festival is a unique visitor magnet 
for Sarawak’s tourism industry.

Sarawak Week in Singapore 

The Sarawak Week in Singapore campaign was held from 13-22 May at Plaza Singapura, Orchard Road, with booths displaying tour 
information on learning and experiential packages, as well as Sarawak handicrafts and food stalls. Live performance of Sarawak’s 
traditional performing arts and music were given by At Adau and Bung Bratak Cultural Troupe. 

The 10-day campaign with the tagline “Let’s Adventure in Sarawak” was held to promote greater awareness on Sarawak as a 
tourism destination for Singaporean vacationers and the local expatriate community.

The Singapore Campaign was promoted online from April that included a website, www.letsadventure.com.my, and had received 
2,556 visits in seven months, a Facebook page (LetsAdventure) had 158 posts and 824 likes in six months, and an Instagram 
account (@LetsAdventureSarawak) had 188 posts and 212 followers in five months.
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Digital marketing has become increasingly important over the years as mobile dependency has increased 
globally. With more potential visitors researching their own holidays without the aid of travel agents, the 
online presence of Sarawak’s attractions, promotions and travel packages are of critical significance. 

As mobile applications are on the rise, providing a centralised, concise and attractive platform for instant 
information and fast booking, local industry players need to build partnerships with tour operators, agents, 
consolidators and travel media with a strong online presence.

The increasing number of low cost carriers and the opening of new air routes will offer potential visitors a 
wider range of holiday destinations with cheaper fares and more direct access, particularly in the Asian 
region. Sarawak needs to increase its number of international flights, as well as to improve the packaging 
and presentation of the state’s attractions.

There has been no overall decline in visitors for 2016 and the average increase in visitor numbers has 
been approximately 4.8% yearly for the past five years since 2012. This trend is predicted to continue 
into 2017. It can be seen, however, that travellers shift according to the socio-political climate, forsaking 
traditional destinations with a higher safety risk factor, and moving onto safer alternatives. Sarawak must 
take advantage of this global shift and market the destination’s uninterrupted peace and harmony and 
overall safety as a powerful and tangible visitor magnet, especially for families. 

In the face of increasing global connectivity, both online and offline, as well as advances in technology 
that directly affect the tourism industry, the Board must do its utmost to keep up with the trends and 
patterns, seeking out innovations with and for the industry. By adapting to and taking advantage of the 
ever-evolving trends and tools of the travel industry, we expect to translate these efforts into increased 
arrivals from our focus markets.

With that, the Board’s efforts remain focused on selected markets for 2017, while adapting continuously 
to the role of the internet and the influence of social media on travellers’ destination choices. We will 
continue to increase our presence in the marketplace, especially within the Asia Pacific region where low 
cost carriers are continuing to impact travel and tourism. At the same time, we will place our emphasis 
on responsible travel, promoting activities that support economic, social or environmental sustainability.

ACKNOWLEDGEMENTS

I would like to take this opportunity to extend my sincere thanks to all my colleagues in the Board of 
Directors for your continuous guidance, sharing of expertise, support and cooperation throughout the 
year. Your valuable contributions are essential to our success and are always appreciated. My thanks also 
go out to our outgoing Chief Executive Officer, Datu Ik Pahon Joyik, who temporarily took the helm until the 
last quarter of the year, despite his time and expertise being required at Ministry level as well. These thanks 
are also extended to all the management and staff of the Board, for your tireless efforts in managing and 
implementing the Board’s operational activities throughout the year.

Last but not least, a record of thanks goes to all of our partners - both in Sarawak, throughout Malaysia 
and also overseas - for assisting us in the promotion of the destinations. Without your valuable support, 
we would not have realised such a successful outcome for the year.

DATUK HAJI ABDUL WAHAB BIN AZIZ
CHAIRMAN
SARAWAK TOURISM BOARD

MOVING FORWARD
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DATE AWARD RECIPENT EVENT

Nov 1995 GLOBAL AWARD Sarawak Tourism Board
World Travel Market

London - United Kingdom

May 1996 BEST NATIONAL BOARD BOOTH Sarawak Pavilion Asia Travel Mart - Singapore

June 1996 BEST BOOTH PRESENTATION Sarawak Pavilion
International Travel Exhibition - 

Hong Kong

Feb 1997 MOST CREATIVE EXHIBITION Sarawak Pavilion
MATTA International Travel Fair

Kuala Lumpur - Malaysia

June 1997 BEST INTERNATIONAL Sarawak Pavilion
Northern Territory Exhibition Darwin - 

Australia

Nov 1997 BEST DESTINATION VIDEO 5 Star Adventure Promotional Video
Tourism Malaysia Annual Tourism and 

Travel Awards Kuala Lumpur - Malaysia

Nov 1997 BEST ILLUSTRATIONS FOR POSTERS
“Hidden Paradise of Borneo” 

Campaign posters
Singapore Creative Circle Awards -

Singapore

Nov 1997
BRONZE AWARD FOR ILLUSTRATION/

TYPOGRAPHY
“Golden Days in Sarawak” promotional 

brochure
Australian Writers and Arts Directors 

Awards - Australia

Nov 1997
STATUE AWARD – BEST 

ILLUSTRATION CATEGORY
“Hidden Paradise of Borneo”

Advertising visuals

London International Advertising 
Advertising Awards

London – United Kingdom

Nov 1997 BEST ILLUSTRATION AWARD “Hidden Paradise of Borneo advertising
Taiwan Times Asia – Pacific 

Advertising Awards 
Taipei – Taiwan

Mar 1998 PATA GOLDEN AWARDS FOR:

•  International Marketing Programme
•  Public Relations
•  Travel Advertisement (Print Media)

•  Consumer Travel Brochures
•  Travel Posters 

Pacific Asia Travel Association (PATA) 
Conference Manila – Philippines

Apr 1998

•  BEST NEW DESTINATION MARKETING   
    AWARD
•  NEW DESTINATION MARKETEER OF   
    THE YEAR

Sarawak Tourism Board
Travel Asia Breakthrough Awards - 

Singapore

Apr 1998 BEST NTO STAND Sarawak Pavilion PATA Travel Mart -Singapore

Oct 1998 BEST COUNTRY PAVILLION Sarawak Pavilion
IT&CMA

Kuala Lumpur - 
Malaysia

Apr 1999
THE BOOTH YOU DID
 NOT WANT TO LEAVE

Sarawak Pavilion
Simply The Best
Awards – PATA  

Travel Mart -Singapore

Oct 1999
INTERNATIONAL GOLD STAR AWARD 

FOR QUALITY
Sarawak Tourism Board

XXIV International Awards Convention 
Geneva – Switzerland

Sept 2000
TRAVEL ASIA BREAKTHROUGH AWARD 

2000
Sarawak Tourism Board

Travel Asia Breakthrough 2000
Presentation -Singapore

May 2000
MS ISO: 9002 (1994)

DEVELOPMENT & PROMOTION OF 
TOURISM INDUSTRY ON SARAWAK

Sarawak Tourism Board Moody International Certification

July 2000
MALAYSIA TOURISM AWARDS (MTA) 

2000
Sarawak Tourism Board

July 2001
TRAVEL WEEKLY EAST INNOVATORS 

AWARD 2001
Sarawak Tourism Board Singapore

22 Dec 2003
Best Sarawak Public Service Website 

Award 2003
Sarawak Tourism Board

Sarawak State Public Service
Website Award 2003 

11 Oct 2004 Malaysian Book Of Records Integrated Management System (IMS)

23-27 Apr
2006

PATA Gold Awards 2006 
•  Rainforest World Music Festival  in 
    the Heritage and Culture category
•  Best Travel Poster

PATA Annual Conference, Pattaya -
Thailand

20 Jan 2007 Hornbill Tourism Awards •  Outstanding contributions to Tourism
Hornbill Tourism Appreciations Awards - 

Kuching

22 Nov 2008 Anak Sarawak Appreciation Award •  Rainforest World Music Festival
Appreciation dinner organised by Sarawak 

Convention Bureau

AWARDS RECEIVED BY SARAWAK TOURISM BOARD
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9 Jan 2009 ASEANTA Awards for Excellence 2009 
•  Best ASEAN Marketing and
    Promotional Campaign (RWMF)

ASEAN Tourism Forum, Hanoi -Vietnam

July 2010

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom)

•  Rainforest World Music Festival

Jan 2011

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom)

•  Rainforest World Music Festival

March 2012 DAS GOLDENE STADTTOR 1st Prize
•  Sarawak : Where Adventure Lives – 1st 
    Prize Print Category

ITB Berlin 2012

Jan 2012

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom)

•  Rainforest World Music Festival

May 2012 HSMAI Adrian Awards - Silver award
•  Sarawak : Where Adventure Lives – 
    Silver Award in Re-imaging Campaign

January 28, 2013 at the Adrian Awards 
Dinner Reception & Gala -New York

Mar 2013

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom)

•  Rainforest World Music Festival

28 May 2013
BrandLaureate 2012-2013 Country 

Branding Award
•  Rainforest World Music Festival

28th May 2013 at The Majestic Hotel - 
Kuala Lumpur

15 Sept 2013
PATA Gold Award 2013 - Print 

Advertisement Sarawak Tourism 
Re-Imaging Campaign

•  Sarawak : Where Adventure Lives
15 September 

JinJiang Hotel, Louvre Garden -China

Nov 2013

Best for Responsible Wildlife 
Experience at World Responsible 

Tourism Awards 2013 
(Recognition by the prominent 

mainstream media partners such as 
Metro and industry broadcasters such 

as TTG, Green Hotelier and Selling 
Long Haul)

•  The Great Orang Utan Project in 
   Matang Wildlife Centre

World Travel Mart (WTM) - London

Mar 2014

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom)

•  Rainforest World Music Festival

Mar 2014 DAS GOLDENE STADTTOR 3rd  Prize
•  Borneo Jazz Promo video at the 13th  
    International Tourism Film and
    multimedia category

ITB Berlin 2014

Mar 2015

Top 25 Best International Festivals 
(recognition by Songlines, renowned 

world music magazine based in United 
Kingdom

•  Rainforest World Music Festival

Oct 2015
ASEAN PR Excellence Award 2015 – 

Gold Award
•  Event Management Category Kuala Lumpur

Nov 2016 HSMAI Adrian Awards - Silver Award
•  Rainforest World Music Festival
•  Category: Special Event 

February 21, 2017 at the Adrian Awards 
Gala -New York

Jan 2017
Travel Journal Winner 2017 – Travel 

Awards
•  Best For Nature 2017 ASEAN Tourism Forum 2017, Singapore

April 2017
Asia Pacific Excellence Awards 2016 by 

Asia-Pacific Association of 
Communications Directors (APACD)

•  Event & Experiential Marketing Hong Kong 

*Updated on April 21, 2017
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VISITORS TO SARAWAKVISITORS TO SARAWAK

Source: Visitor Exit Survey (VES), 2016.

Visitor Arrivals
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Percentage%

Gender
Male
Female

57%
43%

Age

0 to 20
21 to 30
31 to 40 
41 to 50
51 to 60
60 and above

8.1%
27.1%
27.4%
19.3%
12.8%
4.7%

Visitors’ Travelling Partner

Family member / relatives
Friends
Alone
Colleagues
Team member
Business partner

50.8%
21.1%
19.6%
5.7%
2.0%
0.8%

Variable
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Marketing
       DIVISION

Benedict Jimbau, Director of Marketing

INTRODUCTION

FOCUS MARKETS

For 2016, the Marketing Division focused on producing high impact deliverables and spending prudently in the market place. This 
strategy enabled us to be effective in our outreach while managing our resources efficiently.

For our Domestic, Singapore and Greater China focus markets, 
our strategic direction emphasised on collaboration with our 
partners in these marketplaces. Local agents, tour operators, 
hoteliers, associations and product owners had assisted in 
delivering the “fulfilment” element of the value chain. 

In the domestic market, the Board collaborated with MATTA 
Sarawak Chapter to promote local packages under our 
“Sarawak Dekat Je” campaign, which was launched in 2015. 
This campaign had delivered results, especially during the 
year-end holidays. We also targeted travel agents in Penang 
and Selangor with our business sessions, during which local 
Sarawak Chapter MATTA members engaged their Peninsular 
counterparts to explore business opportunities and new ideas 
for packaging Sarawak product experiences.

The Board’s Singapore campaign went “back to the drawing 
board” to create higher impacts and greater awareness in 
the marketplace. This was supported by improved Sarawak 
product experience packages, attracting greater interest 
which was translated into purchases, thus mitigating the 
decline in number of arrivals last year. 

We plan to continue with our emphasis on collaboration with 
Sarawak Tourism Federation (STF) and our industry partners as 
a whole. Such relationship marketing is an integral part of our 
strategy to push our products to customers in the marketplace.

For Greater China, our direction was guided by our collaboration 
with Hong Kong Airlines, making Hong Kong as our regional 
hub for North Asia through its connections to principal cities 
in China, Japan and Korea. While our business plan was 
coordinated jointly with the airline, our efforts were enhanced 
by the involvement of our local trade partners from Sarawak, 
who were committed to sustaining the flight for both the in-
bound and out-bound sectors. 

Our long-haul markets were nevertheless not overlooked. In 
Europe, we maintained our strong presence in the key markets 
of Germany, Netherlands and the United Kingdom, while in 
Australia we continued to enhance collaboration with our 
partners in the marketplace. 

For our cross border markets of Brunei and Indonesia (West 
Kalimantan) we emphasised on creating interest through 
media promotion, providing “what’s new” updates for the 
destinations of Miri and Kuching, where the bulk of our visitors 
cross the border for shopping and entertainment as well as 
educational and medical tourism. 
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MARKETING UNIT ACTIVITIES
BUSINESS SESSIONS 
These sessions were undertaken in Sarawak, Peninsular 
Malaysia and selected regional markets. Their objective was 
to provide a forum for buyers and local suppliers to engage 
in trade discussions for the contracting of tourism products 
and services. For the year, we conducted five business sessions, 
beginning with the Guangzhou business session held in 
January, Penang in February and Singapore in April. Our local 
business sessions were strategically scheduled to also involve 
international partners: the first was conducted in Kuching 
in-conjunction with the Singapore Airlines/Tourism Malaysia 
Benelux agents FAM trip in December; while the second was 
held in Damai in-conjunction with the Qatar Airways/Tourism 
Malaysia “Out of the Window” FAM trip also in December.

ROADSHOWS & SALES MISSIONS
These activities were organised as part of our marketing 
programme in overseas markets. Three sales missions were held 
for the year. The Singapore sales mission was led by Minister 
for Tourism, Datuk Amar Abang Haji Abdul Rahman Zohari 
bin Tun Datuk Abang Haji Openg from January 5 to 7 with 
the purpose of meeting our Singapore agents and partners. 
The Minister shared his commitment to seeking support from 
Singapore partners, ensuring the successful launch of the 2016 
Singapore campaign. 

The Hong Kong Airlines, Hong Kong-Kuching direct flight 
agreement signing ceremony sales mission was held from 
January 19 to 23 in Hong Kong and was led by the Minister 
for Tourism. A similar mission was held from November 2 to 
6 in- conjunction with the International Travel Fair in Taipei 
Taiwan, with the Tourism Minister once again led the Sarawak 
delegation. 

TRADE FAIR
The Board’s participation at international trade fairs is to 
network closely with potential and existing travel trade 
partners, and to qualify tourism business opportunities 
by explaining in depth what Sarawak has to offer. The fairs 
also served as a platform for B2B business networking and 
syndication, enabling local partners to market and promote 
Sarawak’s product experiences as part of the Board’s Market 
Development Programme. We participated in three major 
international trade fairs for the year; the International 
Tourismus Bourse (ITB) Berlin in March, the ITB Asia in 
Singapore in October and the World Travel Mart (WTM) in 
London in November.
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MARKETING SUPPORT PROGRAMME 
The Board’s Marketing Support Programme is highly focused on providing support to tourism 
business partners for the purpose of destination marketing.

Marketing support generally takes the form of incentives and support for three distinct 
sectors:
•  New airlines and charter flight operators flying to Sarawak
•  Overseas travel trade partners seeking to promote Sarawak product experiences
•  Local partners requiring assistance with their promotional programme

The marketing support programme provided include joint advertising, printing of promotional 
items and hospitality support.

48 partners benefited from this programme for the year, including the bulk support given 
to Hong Kong Airlines in support of the Hong Kong-Kuching-Hong Kong direct flight. Other 
beneficiaries included Tourism Malaysia and our China-based agents, including Zhejiang 
Lixi International Travel, Hong Thai Travel Services and the Hong Kong Outbound Tour 
Operators Association. For our Indonesian agents, the beneficiaries included Base Camp 
Adventure Travel, Habibie Tours and ASITA (Association of the Indonesian Tours & Travel 
Agencies) KALBAR (Kalimantan Barat). For our long haul markets, we supported Diethelm 
(Switzerland), Audley Travel (United Kingdom) and Cox and Kings Travel (United Kingdom), 
all companies with a strong market presence and global reach.

FAMILIARISATION TRIPS
This initiative provides an opportunity for potential and existing partners from our 
focus markets to update themselves on the destination and its product experiences. 16 
familiarisation trips to Sarawak were conducted jointly with our partners for the year with 
a total of 199 agents benefitting from the programme. Among the notable agents were 
members of the Hong Kong Association of Travel Agents (HATA), Hong Kong Online Travel 
Agents, and partner agents from Beijing, Guangzhou, Shenzhen, Taipei, Nanjing, Shanghai, 
Tianjin, Germany and the Benelux countries. 

CONSUMER FAIRS & PROMOTION 
The Board participated at selected consumer fairs in markets outside Sarawak which are 
integral to our direct consumer marketing and promotion strategies. Our role at consumer 
fairs is to facilitate destination marketing of Sarawak’s product offerings through branding 
and tactical marketing communication programmes. The Board collaborates with its travel 
trade and tourism partners to enable the fulfilment of sales transaction during these 
consumer fairs.

The Board attended seven consumer fairs for the year, including the Malaysia-based MATTA 
fairs held in March and September in Kuala Lumpur, the Astindo Fair in Jakarta and the 
Malaysia Travel Fair in Singapore both held in the month of April. The Board also attended 
the Travel Industry Exhibition in Sydney in July, the Brunei Travel Fair in September and the 
International Travel Fair in Taiwan in November. 

In May, Sarawak made its presence known in Singapore with the hosting of “Sarawak Week 
in Singapore”. This intensive destination promotion featured outdoor cultural shows, as well 
as food and handicraft demonstrations, and was aimed at creating heightened awareness 
of Sarawak among Singaporeans, especially for family travel and short breaks. The Sarawak 
Week in Singapore promotion was supported by extensive online promotion and a three 
month outdoor (mobile) advertising campaign.
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FILMING SUPPORT
To increase Sarawak’s popularity as a filming destination, the Communications Unit facilitates the process of documentation for 
visiting film crews. In addition, it provides a variety of filming support services including incentive to production houses to feature 
the destination’s product experiences. The Board assisted 22 production houses with their permit applications and provided them 
with filming support. Notable programmes shot in Sarawak during the year included Animal Planet’s River Monsters, Taiwan’s top 
TV variety show Mr Player (綜藝玩很大) and top food show Super Taste (食尚玩家), Discovery Channel’s Borneo Rangers and the 
Netflix-WWF blockbuster Our Planet, to be presented by David Attenborough.

The Communications Unit’s objective is to support our initiatives 
in the market place, leveraging on our strength in traditional 
media channels to create, build and maintain the destination’s 
brand and image.   
 
MEDIA FAMILIARISATION TRIPS
The Board’s media familiarisation trip programme targets a 
broad range of media players, including production houses, 
TV and broadcasting media, travel writers, specialist bloggers, 
journalists and photographers.  We hosted 309 media 
personnel coming to Sarawak to write about or broadcast 
the destination and our events. This very cosmopolitan group 
included journalists, travel writers, presenters and producers 
from West Malaysia, Singapore, United Kingdom, Australia, the 
Netherlands, China, India, the Philippines and neighbouring 
Brunei and Indonesia. The biggest group of 169 media personnel 
came for the Rainforest World Music Festival in August while 
another 45 covered Borneo Jazz in May.

COMMUNICATIONS UNIT ACTIVITIES
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PRINT AND VISUAL COLLATERAL SUPPORT
The Communications Unit added five new promotional titles 
to its print collateral list: a Kuching’s Unique Local Dishes; a 
Kuching Heritage Map leaflet; a Batang Ai destination leaflet 
focusing on conservation efforts in the area; a Mulu National 
Park destination leaflet covering our unique World Heritage 
Site; and the very first Bird Watching in Sarawak brochure. The 
Batang Ai and Mulu National Park leaflets were also translated 
into German and Dutch languages.

For our visual promotional collateral, the Board’s destination 
video, “Sarawak Where Adventure Lives” was enhanced and 
given a new lease of life with new and improved visual content, 
while still maintaining its signature branding of “Adventure”.

2016年3月6日	 星期日日 INTERNATIONAL  TIMES

社会动态

A9

（本报古晋5日讯）亿万年前还浸在海底的岩石，毫无
“寸土”的树林，各种令人匪夷所思，叹为观止的大自然奥
秘尽在巴哥国家公园！

你知不知道，距离古晋只有大约37公里远的巴哥国家公园
（Bako National Park），是全砂30个国家公园的“始祖”，即历
史最久的国家公园，它于1957年就成立，从早期至今，无论是植物
与动物都受到完好保护，令它成为砂州最受欢迎的国家公园之一。

每年到访巴哥国家公园的游客络绎不绝，绝大多数都是来自欧
洲国家。而旅游部近年来推出“Dekat Je”旅游宣传口号，鼓励本
地人到国内旅游景点观光，也势必会在巴哥国家公园掀起另一股
观光潮。砂旅游局于昨日特地安排，带领本地媒体体验巴哥国家公
园，探索这里的奥秘。

欲从古晋前往巴哥国家公园，必须在甘榜巴哥码头乘搭快艇。
快艇服务每日都有，而从码头前往国家公园，需要大约20分钟的时
间。

在这里，可以看到超过150种鸟类，包括犀鸟，还有非常稀有的
象鼻猴，在树林中成群结队出动觅食。

窥探大自然奥秘

此外，还有各种奇形怪状的岩石，据说在亿万年前还浸在海
底，近距离观赏这些岩石，可让人隐隐约约感受万年岁月里，大自
然变迁的奥妙。

同时，巴哥国家公园的树林，巨树的寿命往往不长，这是基于
当地砂石为多，几乎没有泥土，因此树根找不到着力点，在刮起
大风时，大树就这么倒下。而若大树倒下，最“高兴”的莫过于小
树，因为它们可以吸取更多养分，不过到了体积较大时，也同样会
遭遇与大树同样的命运。

在这个国家公园，游客可选择探索之旅的行程与时间，最短
的行程只有700米，时间为40分钟左右。而最长的行程可以到数公
里，时间为8个小时。

目前正值巴哥国家公园翻新时期，因此一些树林步行道和露营
区都暂时关闭，翻新计划预料会在今年内完成。

翻新设备迎客来

砂旅游局公关部经理芭芭拉本查明在受访时表示，巴
哥国家公园在国外颇具知名度，因此常年都可以看到外国游
客前来观光与探险。此外，这里也可以说是游客最方便到达
的国家公园，只需要乘搭快艇就可。

“由于历史悠久，巴哥国家公园的一些设施已经残旧，
因此当局为这公园进行翻新，尤其是重新建造树林步行道，
让游客日后可以更好的体验这个国家公园。”

她说，为了更方便本地与国外游客，砂旅游局也在古晋城
市转型中心（UTC）设立办事处，为顾客解答各种旅游上的疑
问，以及协助安排旅游行程。

到巴哥国家公园

寻幽探秘去！

巴哥国家公园

●巴哥国家公园正进行翻新工程，图
为树林步行道正在打造之中。 ●游走在国家公园中，相当考验体力，但也绝对值得。

●游客也可选择在巴哥国家公园留宿，享受宁静
的时光。 ●各种稀有的动植物，让人大开眼界之余，也不放过拍照留念的机会。

●猴子老神
在在，看着游
客到访。

●万年前还浸在海底的岩石，让人看见大自然变迁的奥妙。

●国外游客在休闲道步行，享受大自然中的悠闲。

●巴哥国家公园展开双臂欢迎四面八方的游客。

●成群结队的猴子已经习惯人类的到访，丝毫
不躲避。

●稀有的象鼻猴在树上吃叶子。

●经验丰富的导游带领游客体验巴哥国家公园的奥秘。

●欧洲游客特别钟爱巴哥国家公园，每年到访者络绎不绝。

●����
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The Board is committed in optimising digital 
technology and capitalising on integrated 
business information systems, social 
media platforms and travel related mobile 
applications to reach out to the global 
marketplace around the clock and every day 
of the year.

MIGRATING TO MOBILE PLATFORMS
For 2016, we focused our digital effort on the 
long haul markets of Europe and Australia, 
optimising the existing festival websites, 
social media platforms, and visual channels 
including YouTube and Instagram. We also 
expanded our migration to mobile-friendly 
apps, adding two digital applications 
platforms, the Sarawak Travel Guide and the 
Rainforest Festival Guide. Both now available 
in iOS and Android versions.

SOCIAL MEDIA
Social media remained relatively static, with 
our Facebook page being followed by 134,000 
fans, an increase of 0.7% compared to the 
previous year. Our Instagram account had 
10,000 followers, up 5% from 2015, and our 
Twitter account had 7,083 followers, up 2% 
from 2015. While social media continues to be 
a critical platform for destination marketing, 
given the sheer number of people following 
us, this slowing growth rate justifies our 
ongoing migration to dedicated mobile apps.

WEBSITES
Our websites are our longest-running 
digital platform, with sarawaktourism.com 
celebrating its 20th birthday. When launched 
in 1996, it was the very first sub-national 
tourism website in all of Asia, yet even after 
two decades it continues to deliver. For 
2016 sarawaktourism.com recorded 454,155 
views, up 62%. Our dedicated festival sites 

DIGITAL MARKETING
also performed well www.rwmf.net (the 
Rainforest World Music Festival website) 
was viewed 94,462 times, an increase of 
9.4%, while jazzborneo.com received 16,963 
viewers, a minor decrease of 3.7% compared 
to 2015.

OTHER INITIATIVES
We extended our involvement with global 
travel portal TripAdvisor and also expanded 
our innovative online Destination Training 
Programme in Germany, where 22 specialist 
agents have already graduated as destination 
experts for Sarawak.
The Sarawak Tourism Electronic Newsletter, 
issued twice monthly, commenced online 
distribution in September with 1,613 
subscribers receiving the mailshots for the 
year.
Last but not least, our new Online Photo 
Library was launched in April 2016. This 
was a major upgrade from our older online 
photo library with a friendlier user interface 
and support system. Over 800 professional 
quality, high resolution destination photos 
are now available online for organisations or 
individuals wishing to promote Sarawak. The 
photos are available for virtually unrestricted 
use under a Creative Commons License, 
which encourages widespread use of the 
images. An encouraging number of new 
users (166) registered with this new service 
platform during the year. 

SUPPORT SERVICES
During the year we also performed regular 
maintenance and upgrading of our 
promotional websites - sarawaktourism.
com, rwmf.net and jazzborneo.com - as well 
as expanding and upgrading our dedicated 
corporate website, stb.sarawak.gov.my. 
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The Board was privileged to initiate and work with 

Hong Kong Airlines for their twice weekly direct 

Hong Kong-Kuching-Hong Kong flight beginning 

late May. The Agreement for the direct flight was 

signed by the Board’s Chief Executive Officer, Datu 

Ik Pahon Joyik, who is also Permanent Secretary to 

the Ministry of Tourism, Arts & Culture Sarawak. 

Hong Kong Airlines’ Assistant Commercial Director, 

Michael Burke, penned his signature for Hong Kong 

Airlines. The exchange of the signed documents 

was witnessed by Sarawak’s Tourism Minister, 

Datuk Amar Abang Haji Abdul Rahman Zohari bin 

Tun Datuk Abang Haji Openg, and his Assistant, 

Datuk Haji Talib bin Zulpilip. The signing saw the 

launching of the inaugural flight arriving in Kuching 

on the morning of May 28 to a rousing traditional 

welcoming ceremony.

For the year, Hong Kong Airlines carried a total of 

4,447 foreign passport holders into Kuching.

CONNECTIVITY
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 Events & Corporate
   Relations DIVIsION

Angelina Patricia Bateman,
Director of Events & Corporate Relations

The 11th edition of Borneo Jazz, one of Southeast 
Asia’s leading jazz festivals, was held at the grounds 
of the ParkCity Everly Hotel, Miri, from 13 to 14 May. 
There were eight professional bands performing 
on stage. Total attendance was 4,000 for the two 
nights, with an estimated economic spinoff of RM7.5 
million to the local Miri community and media 
mileage of RM10 million. 

For the first time this year we initiated a youth 
outreach programme, with a workshop on keyboards 
conducted by Prof Razif from Universiti Sains 
Malaysia (USM) on the morning of Friday 13th May. 
Performances by the Chung Hwa school marching 
band and USM Mini Big Band were presented as 
a prelude to the main bands’ performance each 
evening as part of the youth programme.

The response to the youth outreach programme has 
been encouraging, and our objective of fostering the 
younger generation’s interest in the Jazz genre appears 
to be progressing well. We would therefore like to expand 
this programme in the years to come so as to further 
enhance the Borneo Jazz festival.

As part of the Board’s efforts to ‘green’ the event, a 
tree planting ceremony was undertaken together with 
Sarawak Forestry Corporation and Sarawak Shell Bhd 
at the Piasau Nature Reserve, Miri. This was also part 
of our Corporate Social Responsibility efforts to inspire 
and empower the young generation to safeguard the 
environment and raise awareness on the importance of 
conservation through the simple act of tree planting. The 
event was attended by local and international media, 
performers and other invited guests. The greening effort 
was also extended to the use of environmentally friendly 
products at the venue’s food and village mart.

Borneo Jazz

2016 ACTIVITIES AND 
ACHIEVEMENTS

EVENTS
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The 19th edition of the Rainforest World Music Festival was 
held at the Sarawak Cultural Village, Santubong, from 5 to 7 
August. A total of 17 international and eight Malaysian bands 
participated in this year’s event.

Total attendance for the three-day event was estimated at 
18,300. A ratio of 60% Malaysians to 40% non-Malaysians 
attended the festival with the highest percentage from United 
Kingdom, United States of America, Australia, and Singapore as 
well as Europe. Based on these statistics, the spinoff to the local 
economy was estimated at RM35 million.

An estimated 200 media representatives from Italy, Netherlands, 
France, Australia, China, Thailand, Singapore, Indonesia, India 
and Malaysia covered the event. They comprised bloggers, as 
well as traditional print and electronic media, with an estimated 
media mileage of RM50 million.

We continued with our focus on the family, maintaining the 
family package for entry to the festival as well as conducting 
workshops especially for children. We collaborated with Pustaka 
Bookaroo and other organisations like Friends of Sarawak 
Museum, Tun Jugah Foundation, and Sarawak Cultural Village 
to promote more workshops on culture and music and to create 

Rainforest World Music Festival (RWMF)

more activities around the village. We also set up the Tree of Life 
doodle wall curated by Alena Murang, one of Sarawak’s own 
artistes.

For the first time this year, we were able to work together with 
Malaysia Association of Hotels (MAH) and Malaysia Shopping 
Malls Association to create activities for the two months running 
up to the festival. This ensured that festivities were not centred 
around the festival ground only but spread out in the City. 

We expanded our greening activities by introducing recycling 
and waste management (in the form of composting) at the 
venue. This proved to be a step in the right direction as we now 
have environmentally responsible organiser showing an interest 
in the greening of the festival.

From our survey findings, the overall experience of the event is 
generally good as the music and culture offers a unique and 
memorable experience for festival goers. The performances, 
workshops and sound quality were rated good, although some 
respondents suggested the toilet facilities at the venue could be 
further improved. 
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PRODUCT MANAGEMENT 
The Board will continue to expose new and potential tourism products through the Sarawak Product Experience initiatives organised 
by our Visitors Information Centres in Kuching, Sibu and Miri. For 2016, there were a total of nine Sarawak Product Experience 
initiatives carried out, namely:

Through these initiatives, our staff and travel industry frontliners get to experience first-hand the various products available. This 
enables us to better promote these products to visitors seeking information.

Backyard Tour – Kampung Kiding, Ulu Padawan

Pesta Nukenen 2016 - Bario Food & Cultural Festival

Sibu Discovery - Borneo Cultural Festival Street Art and Homestay

Long Pasia, Sabah - Long Semadoh, Sarawak Heritage Trail

Tourism Expedition - Bukit Mambong, Ulu Kapit – Waterfall Trekking and Sungai Turoh Longhouse

Fort to Fort Trail - Kuching and Sri Aman

Ba’ Kelalan Bird Watching, Medical (Herbs) Plant Trail & Hot Spring Experience

Pesta Ambal & Bugis Culture, Samarahan

Highland Folk Music & Dance Festival, Long Bedian
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CORPORATE RELATIONS
The Board continues to support local event organisers in their pre-
publicity initiatives through our social media network or with paid 
articles in a local lifestyle magazine, Borneo Talk. Apart from pre-
publicity provided in support of these events, we also support events 
through other activities such as hosting welcoming receptions and 
providing city tours as well as supplying souvenirs.

Borneo Talk Magazine is a free quarterly lifestyle publication printed 
in 16,000 copies per issue and distributed widely in Sarawak, Brunei 
and Sabah. 

We also supported the following trade fairs, namely Sejiwa Senada, Cuti – Cuti 1Malaysia ‘Dekat Je’ Travel Fair, MATTA Fair Kuching, 
Kuala Lumpur and Miri and the International Day of Forests. In these fairs, we support our own events and our partners’ initiatives 
by promoting their destinations, products and services, as well as providing information on their organisations. 

To encourage local talent, especially among the young, we have supported the Sibu Heritage Centre busking event. It is held on 
every first and third Saturday monthly and response has been encouraging with slots for the year all taken up. We hope this new 
venue for their weekend activities will encourage our young people to develop their interest in local culture, while also making Sibu 
a more vibrant town.

We also provided support in terms of our traditional welcoming for inaugural flights such as Rayani Air and Hong Kong Airlines.
As we are the organisers of Borneo Jazz and Rainforest World Music Festival, we also collaborated with other festivals in cross 
promotions at the Miri Country Music Festival, World Youth Jazz Festival KL, KK Jazz Sabah, WOMEX Spain and Taiwan World Music 
Festival.

Other events that we have supported in terms of brochure printing were the Chinese New Year Tourism Open House, Sibuti 
Homestay Makan Tahun 2016 and Gawai Tourism 2016. 

We supported a total of 25 events in 2016: 

Baleh Kapit Raft Safari

World Harvest Festival

International Borneo Frog Race

Pesta Kaul Mukah

Runners Wild Bario

Festival Tarian Traditional Sarawak

Irau Aco Lun Bawang Festival

Pesta Benak

Pesta Babulang

5th Malaysian Golden Chef Competition

Borneo Cultural Festival

Pesta Nukenen

Padawan Raft Safari

Kuching Marathon

Sibu International Dance Festival

Kuching Inter-Cultural Moon Cake Festival

Serian Cultural Fiesta & Traditional Dance Competition

Sibu Base Jump

Borneo International Kite Festival

Sarawak Bird Race

Sarawak International Dragon Boat Regatta

Sarawak Regatta

Sibu Bike Week

Miri International Dance Festival

Highland Folk Music and Dance Festival
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CRUISE TOURISM
Cruise Tourism has been identified under the National Key 
Economic Areas, EPP 6: Developing Cruise Tourism. This 
EPP aims to capitalise on Malaysia’s strategic location to 
improve its competitiveness as a cruise destination, taking 
advantage of the 14% average annual growth in the Asian 
and international cruise passenger market. This will be 
achieved through the development of a Straits Riviera 
comprising Penang, Port Klang, Kota Kinabalu, Langkawi, 
Malacca, Kuching and other secondary ports. 

Sarawak has been receiving a steady growth of cruise ship 
arrivals since 2007. For 2016, through the ports of Kuching 
and Bintulu, we have received a total of nine cruise ship 
arrivals by Silversea Cruises, Oceania Cruises, Cruise & 
Maritime Voyages, Plantours & Partners GmbH, Regent 
Seven Seas Cruises, Seabourn Cruises.

However, there are important issues for Sarawak to 
consider should it aspires to be a successful cruise tourism 
destination, namely upgrading cruise passenger facilities 
in Kuching and Bintulu Ports, upgrading tourism products 
in Bintulu and future development of a deep-sea port in 
Kuching.
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Corporate 
   Services DIVISION
Mary Wan Mering, Director of Corporate Services

HUMAN RESOURCE UNIT
CAPACITY BUILDING
Capacity Building is part of the Organisational Development in the Board’s Balanced Score Card (BSC). One of the Board’s 
strategies is to achieve its BSC targets to enhance and improve staff skills, abilities, and competencies, leading to a better job 
performance and career advancement. 

In line with the Civil Service development, all staffs have attended a minimum hours of training in their relevant field. 
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Training courses carried out during 2016 included competency-based training, job-skill enhancement, health and safety, quality 
(5S) training and other talks/workshops to enhance their job knowledge. Over 90% of staff attended development training during 
the year. Some of the selected training/workshops/seminars/conferences attended by staff throughout 2016 were:

The annual Strategic Planning Retreat was organised for all staff of the Board on 2nd – 3rd February. The programme included 
discussion on the BSC, Integrated Management System and a Motivational Talk.

•  Workshop on “Presenting Yourself Powerfully”

•  Briefing on Procurement Process by State Financial Secretary

•  Media Relations: Managing Media & Press Conference

•  Tax Briefing by KPMC Tax Services Sdn. Bhd

•  Sarawak Business & Investment Summit Conference

•  Adobe Dreamweaver Course

•  Introduction to Blue Ocean Strategy

•  World Tourism Forum

•  PR Writing in the Digital Age; Write with Impact, Influence and Inspiration

•  Brown Bag Talk: Measuring Tourist Experience for Homestay Tourism in Sarawak

•  Maximizing your creativity in problem solving and decision making at workplace

•  Sarawak Heart of Borneo Seminar 2016: Conserving biodiversity through sustaining communities’ livelihood.

•  Executive Talk – HR Value Creation: Perspective, Outcome, Transformation
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INTERNSHIP PROGRAMME

The objective of the Board’s Internship Programme is to provide students with practical work experience and expose them to the 
various disciplines that contribute to successful destination promotion. These include management control as well as operation 
and execution of the various projects undertaken by the Board.

The Internship Programme integrates the student’s academic study with work experience in the various areas of the Board, namely 
Marketing, Communications/IT, and Events organised by the Board. 

In 2016, the Board had accepted six students from Kwansei Gakuin University, Japan to undergo their internship with the Board.

STAFF APPRECIATION DINNER

2016 has been a challenging yet an exciting year for Sarawak Tourism Board. With all the international and regional challenges, 
Sarawak Tourism Board staffs have strived to perform beyond all odds and trying their very best to achieve the target arrivals, 
which was set at 4.5 million.

Sarawak Tourism Board organised a Staff Appreciation Dinner to reward all those who have performed well in 2016. It was also to 
acknowledge the loyalty among staffs who have stayed in the Board for 20 years service.
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FINANCIAL PERFORMANCE
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